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JM Eagle Corporation is one of the world’s leading
manufacturers of plastic pipe. Its 22 manufacturing
plants throughout North America produce the widest
array of polyvinyl chloride (PVC) and polyethylene (PE)
pipe on the market. The company’s annual revenue
comes from customers in a variety of industrial sec-
tors, including utility, plumbing, irrigation, electrical,
natural gas, drainage and sewage, and retail. While
JM Eagle sells direct to some very large international
companies, many of its products are sold through a
network of distributors who then supply them to their
eventual end users - states, counties, cities, and

towns across the United States.

JM Eagle’s forebear was Formosa Plastics, a Taiwan-
ese firm that, in 1982, purchased the eight plants
comprising the plastic pipe operations of the New Jer-
sey-based Johns Manville Company, to form J-M Man-
ufacturing. In 2005, Walter Wang, the son of Wang
Yung-Ching, founder of Formosa Plastics, and when
alive, one of the world’s wealthiest men, acquired
100 percent of the company from his father, after hav-

ing grown J-M’s sales by a multiple of five, over the

years. The younger Wang expanded the company to a

2 BUSINESS VIEW MAGAZINE



14-plant enterprise in 2007, when he purchased PW
Eagle, which, at the time, was the second largest plas-
tic pipe manufacturer. Today, JM Eagle, headquartered
in Los Angeles, dominates the market, and is one of a
few companies in the industry that produces a full line
of both PVC and PE products.

But JM Eagle is a corporation whose products not
only benefit its bottom line, but according to its CEO,
Walter Wang, also “play a vital role in improving and
maintaining health and quality of life throughout the
world.” That passionate expression of JM Eagle’s mis-
sion statement is echoed by Neal Gordon, the com-
pany’s Vice President of Marketing. “The real story
on JM Eagle has to do with our reason for being,” he
explains. “We have a motto for our company: ‘Build-
ing Essentials for a Better Tomorrow.’ | really love that
motto because it's a living, breathing part of who we
are as a company. We have a very strong philosophy of
doing what'’s right for the world.”

To that end, JM Eagle has sponsored many philan-
thropic projects in countries around the globe. Its cen-
terpiece infrastructure project was developed in tan-
dem with the United Nations, Columbia University, and
the Earth Institute. For it, the company donated over
400 miles of plastic pipe to bring clean, potable water
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to more than 300,000 people in eight countries in the
Sub-Saharan region of Africa. Gordon talks about the
immediate and subsequent results of that one initia-
tive: “So, in areas of extreme poverty, we've provided
engineers and the materials to build and deliver clean,
healthy water to people, who, in the past, had no fu-
ture. Now, not only do they have water, which is the
very basis of life, they also have medical facilities, edu-
cational facilities, and economic facilities.”

In Thailand, JM Eagle helped build an irrigation system
forthe people of Santisuk, and made possible a system
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that provides clean drinking water for Pateung’'s 500
villagers. The company also donated 45,600 feet of
PVC pipe to construct an 8.5 mile pipeline that brings
fresh mountain spring water to the 5,000 people who
live in the village of Santa Cruz, Honduras.

But Gordon sees an amalgamation of commercial and
altruistic pursuits closer to home, when he explains
how the expanded use of JM Eagle products can also
help make America stronger. “Our nation’s infrastruc-
ture is crumbling,” he says. “Recently, the American
Society of Civil Engineering took a look at the nation’s
infrastructure and gave it a grade of D+. Most of it was
built in the mid 1900s, and the ductile iron pipe that
was used has corroded. There are water main breaks
every day on Main Streets across the country, and
we’re losing trillions of gallons of water annually be-
cause of corroded pipes. Ductile iron corrodes. Plas-
tic pipe, on the other hand, is proven to last in excess

of a hundred years; it does not corrode. It’s the right
product for our infrastructure, today. For water infra-
structure, the best material is plastic pipe. So, we are
doing what’s right for the country in providing a build-
ing element that protects our most precious, natural
resource.”

Two U.S. cities that recently replaced some of their
corroded ductile iron pipelines with JM Eagle’s newer
technologies are Tampa, Florida and Celina, Ohio. In
Tampa, corrosive, aggressive soil had eaten through
960 feet of a 35-year old ductile iron pipe, and in Ce-
lina, 10 city and five commercial water projects utilized
the company’s patented, Ultra Blue PVCO, a molecu-
larly oriented polyvinyl chloride pressure pipe that is
extremely tough and durable. “If you put a machine on
top of it, it wouldn’t break,” says Gordon. “And we’re
the only manufacturer for that item in the U.S.”
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We’'ve taken joint restraint and put it
inside the bell. The Bulldog Restraint
System provides contractors, municipal
engineers and consulting engineers with
a more reliable product that’'s easier to
assemble.

The current version of the Bulldog™ is
designed for integration into PVC pipe
and fittings in diameters 4-inch through
24-inch. The mechanism consists of a
metal casing that sits adjacent to the
Rieber gasket in the bell; and the casing
is molded into the “raceway” of the bell
during pipe belling.

A C-shaped grip-ring with several rows
of uni-directional serrations is manually
inserted into the casing at the
manufacturing facility. Both the casing
and the grip ring are made of ductile iron
that has been coated using an
electro-coating process that achieves a
uniform thickness and provides uperior
corrosion resistance.

When the pipe arrives at a jobsite, the
bell already contains the casing with the

LUNCH IS ON US.

grip ring inserted in it, and no additional
hardware is needed to provide a
restrained joint. In the field, the joint is
assembled similar to a regular push on
joint: the spigot is pushed into the bell up
to the insertion mark.

Get the facts. Visit us at
www.bulldogrestraintsystem.com to
download case study data sheets or
schedule a live demonstration to see how
you can save time and money on your
restraint system installations.

www.BulldogRestraintSystem.com

TECHNICAL
PRODUTCTS

S&B Technical Products Inc.
1300 East Berry Street, Ft. Worth, Texas 76119
Ph: 817.923.3344 | Fax: 817.921.8255

BULLDOG RESTRAINT SYSTEM

FACT SHEET

ADVANTAGE

e Available for AWWA C900 PVC
Pipe and Fabricated Fittings

e Easier to Use

e Toughter

e Lasts Longer

e Stronger

e More Reliable

* No Corrosion

e Meets ASTM F1674 Requirements

USES

JOINT RESTRAINT
* No Thrust Blocks
¢ No External Rods
* No Clamps

* No Bolts

e Easy to assemble

HORIZONTAL DIRECTIONAL
DRILLING

* Quick-and-Easy to Assemble

¢ Ideal for Congested Urban

e Can Assemble During Pullback
* No Special Appurtenances

CASING INSTALLATIONS

e Downsizes Casing Diameter
e Less Time

e Less Spoils

e Less Labor

e L ess Cost



http://www.bulldogrestraintsystem.com

So, if plastic pipe is, according to Camilla Eng, Execu-
tive Vice President of Sales and General Counsel for
JM Eagle, lighter, stronger, less expensive to ship,
easier to install, and lasts infinitely longer than iron
pipe, why it isn’t it being universally employed in ev-
ery municipal infrastructure project that requires pipe
of any kind? Gordon answers: “Infrastructure projects
are designed by engineers and because of historical
preferences they feel confident and comfortable us-
ing ductile iron. It’'s what they’ve used. And plastic re-
ally hadn’t been around until the second half of the

reconstruction funds because their products, although
potentially better-suited for the projects, as well as less
expensive, did not meet the specs they were intention-
ally written out of.

Eng adds, “As an innovative industry leader, JM Eagle
has taken steps towards government engagement
strategies wherein we have met with Congressional
offices to present green, cost- and labor-effective al-
ternatives to ductile iron. When Congress designates
federal funds for infrastructure projects, many of these

1900s, so they stick with what they know.”

Gordon also laments the fact that the political arm of
the ductile iron industry is very strong and its lobbyists
have effectively influenced legislation over the years
that gives preference to the continued use of ductile
iron. He relates how the specifications for infrastruc-
ture rebuilding projects after Hurricane Sandy devas-
tated parts of New Jersey were written by local engi-
neers who only included ductile iron in them. Thus,
plastic pipe manufacturers were frozen out of federal
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projects are administered by state and local agencies
that may elect to use material specifications that are
limited to one option -ductile iron. Our work in gov-
ernment engagement is to advance the plastic pipe
industry through education of the plastic pipe alterna-
tive and its advantages - from legislators, at every lev-
el to our local engineers and contractors. Our taxpayer
dollars go a longer way when our government fosters
and adheres to open and fair competition when con-
sidering all alternatives for infrastructure.”
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But since legislative inertia rules the day, Gordon re-
alizes that the company needs to take the initiative.
“As the market leader, it’s our responsibility to grow
the market,” he acknowledges. So to help achieve
that aim, JM Eagle has recently launched several pub-
lic relations and educational programs. In 2014, the
company created a 60 second commercial extolling
the virtues of plastic pipe. It aired on cable TV 4,000
times, reaching 137 million Americans. It also initiated
a digital campaign aimed at the country’s engineers
and contractors, reaching close to 100,000 of them
over a six month period. “So we’ve really started the
conversation of making sure the engineering commu-
nity in the country is totally aware of the advantages of
plastic pipe,” says Gordon.

4
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Another initiative in the effort to reach out to engineers
is JM Eagle’s online Continuing Education Courses. In
most states and jurisdictions, engineers and contrac-
tors need to obtain continuing education credits in
order to maintain their professional licenses in good
standing. So the company has partnered with a na-
tionally accredited, online, educational site. By the end
of this year, there will be four online training courses,
live and available 24 hours a day, seven days a week,
to the site’s users. The first course is “The Plastic Pipe
Solution for Water Infrastructure Failures.” It provides
an overview of the modern water infrastructure, with
discussions on common pipe materials, causes and
impacts of pipe failure, and the benefits of plastic pipe
as a durable, low-cost solution.

Finally, JM Eagle has an unprecedented 50-year war-

ranty on its water distribution and transmission, and

CAMIA

TRADE INC.

Distributor of
Titanium Dioxide;
NSF Approved grades

Contact Dmitry Korenblit
for any inquiries
Phone: 1.514.288.0295
Fax: 1.514.288.6743

force sewer main products. If its thermal plastic pipes
do not maintain their performance for the next 50
years, the company will replace them. No other pipe
manufacturer makes this guarantee and it's hard to
believe that this initiative won’t attract the attention of
numerous cost-constrained municipalities across the
land.

At all JM Eagle plants, the company practices what it
preaches regarding its stated mission to help preserve
precious natural resources and protect the Earth.
Over the past several years it has spent approximately
$150 million modernizing, upgrading, and “greening”
its operations. Thanks to the company’s carefully en-
gineered manufacturing processes, its PVC requires
lower amounts of water and lower temperatures to
produce than competing products. It follows stringent,

audited, air quality standards, guards against ground

pmcoorganometallix’

Real Experience. Real Vision.

PMC Organometallix develops a full range of highly specialized
heat stabilizers, tin compounds, catalysts and reagents in our
state-of-the-art 400-acre complex near Carrollton, KY as well as
our plant in Beijing, China.

Our Thermolite® and Advastab™ heat stabilizers and FASCAT®
catalysts are among the most-utilized chemistries available. We
offer a complete range of tin stabilizers including: methyltin
mercaptans for both food and construction, butyltin mercaptan
for construction applications and octyltin mercaptan primarily for
food applications.

For more information visit

www.pmcorganometallix.com
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contamination, and employs a 100 percent recycling
policy for scrap. In addition, its plants store no report-
able quantities of hazardous materials in manufactur-
ing and use no chlorinated solvents.

As JM Eagle continues to promote the use of its plastic
pipe products in all of its commercial, industrial, and
philanthropic activities here in the U.S. and around the
world, it is certain that it will likewise continue to hew
to the guiding vision of its CEO, Walter Wang: “It is my
vision that all countries—both emerging and estab-
lished—build or replace their infrastructures to be long
lasting, to protect their environments and precious re-
sources, and to deliver clean, fresh, and safe water to
their people.

PREFERRED VENDORS

Omya - Omya is a leading global producer of industrial
minerals, mainly fillers and pigments derived from cal-
cium carbonate and dolomite, and a worldwide distrib-
utor of specialty chemicals. The company’s major mar-
kets are forest products (fiber-based products such as
paper, board and tissue), polymers, building materials
(paints, coatings, sealants, adhesives and construc-
tion materials) as well as life sciences (food, feed,

pharmaceuticals, cosmetics, environmental products
and agriculture). Founded in 1884 in Switzerland,
Omya has a global presence extending to more than
180 locations in over 50 countries with 8,000 employ-
€es. - Www.omya.com

S&B Technical Products Inc. - S & B Technical Prod-
ucts, an innovator and leader in the rubber and plas-
tics business for over 80 years, manufactures so-
phisticated components for oil and gas exploration,
production, transmission, down-hole logging, pipe in-
Malo-

ney has a 150,000 square foot manufacturing facility

spection, and water works utility operations.

in Fort Worth, Texas USA, with compression, transfer
and injection molding, of both elastomeric and ther-
moplastic materials. Maloney’s world-wide presence
allows its customers to communicate with local per-
sonnel without the difficulties imposed by language or
time zone. Extended technical support is always avail-
able via e-mail or phone with the company’s main pro-
duction facility in Fort Worth, TX. - www.maloneytech.
com

Camia Trade Inc. - igozaa@camiatrade.com
PMC Group - www.pmc-group.com
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